












ture, Swiss-made watches, china, childrenswear 
and fragrances sold in 35 countries. In spite of 
its scale, and because of its understanding of 
the roles of the retailer, Paul Smith has retained 
a personal touch: Each store is unique in its 
interior as well as exterior design, and there are 
two in his birthplace Nottingham, one of them 
dating back to 1970 – his first ever store. The 
range is as expansive as it is voluptuous: From 
a shocking pink building with movie set styling 
on Melrose Avenue, L.A., to a Japanese garden 
at the heart of the Jingumae store in Tokyo, each 
shop serves as a showcase for a range of diverse 
and eccentric objects complementing the cloth-
ing collections with an extensive selection of 
jewellery, books, art and antiques.

Apart from his stores and own collections, 
Paul’s constantly being asked to design things 
for, or in collaboration with, other brands, 
whether within the realms of fashion, music or 
product design. As part of this, he’s created a 
running shoe collection for Reebok in luminous 
colour combinations as a limited edition, and 
collaborated with numerous names including 

HELLO, MY NAME IS PAUL SMITH

After several exhibitions of 
the Paul Smith brand such as 
True Brit or Uniforms, the De-
sign Museum London – devoted to 
architecture and design – now 
showcases and celebrates the 
brand through collections se-
lected by Paul himself. The dif-
ferent stages of design and pro-
duction are explored, offering 
a rich insight into the design 
process and highlighting how 
the principles of traditional 
craftsmanship and techniques 
of tailoring are retained, but 
given a contemporary edge. The 
documenting exhibition includes 
a recreation of Paul’s personal 
office, containing a myriad of 
books and objects that are a 
continual source of inspira-
tion. It also holds a recreation 
of Paul’s first shop in Byard 
Lane, Nottingham, which meas-
ured 3 x 3m, alongside an immer-
sive digital room rich in still, 
hand-drawn and moving images 
with projections of rarely seen 
behind-the-scenes footage. 
Thoughts narrated by Paul him-
self place you in the designer’s 
mind.

The exhibition will be open
November 2013 – March 2014, with 
an accompanying book to coin-
cide with the exhibition en-
titled Hello, My Name is Paul 
Smith: Fashion and Other Stories 
published by Rizzoli New York, 
priced at £45.

Burton Snowboards, Leica Cameras, Swifty, 
Barbour, Talking Heads and David Bowie. Look-
ing at the impressive scale of its international 
operations today, we find a whole world of cre-
ative processes, collaboration, inspiration, wit 
and beauty; a global forum for culture and style. 
The title of his book, You Can Find Inspiration in 
Everything…, itself has been an inspiration for 
many aspiring as well as established creatives. 
In this context, slowing down is not part of his 
character, as Paul keeps sharing the passion for, 
and knowledge of, creation: “So many fashion 
designers think the fashion shows are the main 
events throughout the year, but they’re not, 
they’re just part of the process. That’s what I’m 
trying to get across when talking to students,” he 
recounts.

The designer was born in 1946 in a city 
now looking back on a long but lapsed histori-
cal connection with lace manufacturing. It’s 
questionable whether the conditions of the East 
Midlands’ city of Nottingham have been an in-
fluence on Paul, but beyond doubt a classic ap-
proach is central throughout his body of work. 
He held his Autumn / Winter 2013 womenswear 
show against the dramatic backdrop of the Tate 
Modern, showing a rather masculine collec-
tion displaying a beautifully rich and vibrant 
colour range. Simple styles that exude a sense 
of modernity and feature his British tailoring sig-
nature: modern classics in a variety of textures. 
The men’s collection, then, came in muted 
colours with Mondrian-inspired patterns paired 
with multi-coloured houndstooth on knitwear 
and coats. Paul’s focus for the upcoming 2014 
season remains on the key features of British tai-
loring: the double-breasted trench, slim-legged 
trousers, the shirt and tie. Pre-eminent in his 
field, his love of tradition and the classics have 
led to an apparent Englishness being evident 
throughout his collections, whether in mens 
or womenswear. ‘Modern Classics’ is what the 
Paul Smith brand has perfected, and that em-
bodies something always highly in demand.

This is not to say his collections are same-
ish in any way. The breadth of his inspiration is 
matched by the variety of his designs. With re-
gards to inspiring objects, Paul mentioned to me 
that his own office was ‘full of things, beautiful 
kitsch – no value; lots of value’, and that every 
day he got sent objects from around the world 
from people of all ages and origins. “There’s 
this girl who’s been sending me origami for 
years. There’s this unknown mystery person 
who’s been sending me things for 20 years, very 
sensible things, for example a ski, a skateboard, 
a piece of wood, a traffic cone, a broom. It 
became performance art, with the postman 
arriving with this bulky cowbell around his 
neck. We had a huge plastic daisy arrive last 
week. I’ve been told off by the girls in the office 
recently, as, too full, it gets out of hand, and just 
in that moment the door opened and five boxes 
of spinning tops arrived with just a note saying: 
‘We know Paul likes things, use it for him’.”
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